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HOUSEHOLD SPENDING BEHAVIOURS (net balance - spending more/less) 
 
 

 

HOUSEHOLD SPENDING BEHAVIOURS - SPENDING CATEGORY (net balance - spending more/less) 
 

 

ADDED MOST TO COST OF LIVING PRESSURES (% of total responses) 
 

 

  



 

 

NAB CONSUMER ANXIETY INDEX 
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GENERAL LEVEL OF CONCERN OVER THE ECONOMY 

LEVEL OF CONCERN ABOUT AUSTRALIAN ECONOMY 
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COST OF LIVING PERCEPTIONS 
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ADDED MOST TO COST OF LIVING PRESSURE
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EXTENT COSTS HAVE CHANGED OVER THE PAST 3 MONTHS (NET BALANCE): STATE 

FACTORS THAT ADDED MOST TO COST OF LIVING OVER THE LAST 3 MONTHS: STATE 

HOUSEHOLD SPENDING BEHAVIOURS 
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HOUSEHOLD SPENDING BEHAVIOURS: AUSTRALIA

Non-essentials Essentials Financial Behaviour Spending Behaviour

number of consumers spending more 
greater than number spending less

net balance



 

 

HOUSEHOLD SPENDING BEHAVIOURS: OVERALL (NET) 

 

 

 
 

HOUSEHOLD SPENDING BEHAVIOURS: ESSENTIALS (NET) 
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HOUSEHOLD SPENDING BEHAVIOURS - ESSENTIALS
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HOUSEHOLD SPENDING BEHAVIOURS: NON-ESSENTIALS (NET) 

HOUSEHOLD SPENDING BEHAVIOURS: FINANCIAL (NET) 

 

EXPECTATIONS FOR MAKING MAJOR PURCHASES IN THE NEXT 12 MONTHS (NET) 
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HOUSEHOLD SHOPPING, SPENDING & OTHER BEHAVIOURS 
 

  
 

 

EXTENT HOUSEHOLD SHOPPING, PURCHASING & OTHER BEHAVIOURS HAVE CHANGED 
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Dined in at a restaurant

Visited major shopping centre

Shopped at new grocery store

Made online purchases out of boredom

Purchased from major retailers

Changed my primary grocery store

Tried a new retailer

Bought online & picked up in store

Tried a new product or brand

Purchased product due to convenience

Purchased sustainable/eco-friendly products/services

Shopped on new website

Made purchases because of great deals

Visited stores based on social distance/safety/hygiene

Purchased a product based on availability

Purchased items online I normally purchase in store

Researched brand & product choices before buying

Changed to less expensive products to save money

Purchased online to avoid going into a store

Supported local businesses

Was mindful where I spent my money

(net balance)

EXTENT YOUR HOUSEHOLD'S SHOPPING, PURCHASING & OTHER 
BEHAVIOURS HAVE CHANGED IN RELATION TO...

DOING LESS

DOING MORE



 

 
 



 

 
APPENDIX 1: CONSUMER ANXIETY - STATES 

 

CONSUMER ANXIETY: NSW/ACT CONSUMER ANXIETY: NSW/ACT (Q3 2020)

CONSUMER ANXIETY: VIC CONSUMER ANXIETY: VIC (Q3 2020) 

CONSUMER ANXIETY: QLD CONSUMER ANXIETY: QLD (Q3 2020)



 

 

CONSUMER ANXIETY: WA CONSUMER ANXIETY: WA (Q3 2020)

CONSUMER ANXIETY: SA/NT CONSUMER ANXIETY: SA/NT (Q3 2020)

CONSUMER ANXIETY: TAS CONSUMER ANXIETY: TAS (Q3 2020)



 

APPENDIX 2: CHANGES IN SPENDING BEHAVIOUR - STATES 

NSW/ACT: CHANGES IN SPENDING BEHAVIOUR
(net balance)

VIC: CHANGES IN SPENDING BEHAVIOUR
(net balance)

QLD: CHANGES IN SPENDING BEHAVIOUR
(net balance)

WA: CHANGES IN SPENDING BEHAVIOUR
(net balance)

SA/NT: CHANGES IN SPENDING BEHAVIOUR
(net balance)

TAS: CHANGES IN SPENDING BEHAVIOUR
(net balance)
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