
 

NAB CONSUMER SENTIMENT SURVEY Q2’21 

CONSUMER STRESS RISING AGAIN, BUT VACCINATION INTENTIONS MORE POSITIVE.                       
COST OF LIVING CONCERNS UP, PARTICULARLY FOR RENT & UTILITIES. 
SHIFT TO “BUY-AUSTRALIAN” & SUPPORTING LOCAL BUSINESSES. 

 

 

INSIGHTS INTO CONSUMER STRESS, ATTITUDES, 
SPENDING PATTERNS & BEHAVIOURS  



 



 

NAB CONSUMER STRESS INDEX (100 = extremely concerned) 

 

 

 

 

 

HOUSEHOLD SPENDING PATTERNS (net balance - spending more/less) 

 

HOUSEHOLD SPENDING PATTERNS - SPENDING CATEGORY (net balance - spending more/less) 

 

EXTENT HOUSEHOLD SHOPPING, PURCHASING & OTHER BEHAVIOURS HAVE CHANGED (net balance) 

 



 

 

 
 

 
 

 

 
 

 
 

 
 
 

 

 

NAB CONSUMER STRESS INDEX 
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NAB CONSUMER STRESS INDEX

series low - Q1 2018 (59.1 pts)

series high - Q2 2014 (64.4 pts)

series average
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NAB CONSUMER STRESS INDEX
(100 = extreme anxiety)

Consumer Anxiety Job Security Health

Ability to Fund Retirement Cost of Living Government Policy



 

GENERAL LEVEL OF CONCERN OVER THE ECONOMY 

LEVEL OF CONCERN ABOUT AUSTRALIAN ECONOMY 
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Not lost main income due to COVID
Lost main income due to COVID

House (own)
Apartment (own)
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House (rent)

Apartment (rent)

Professional
Sales / clerical

Technical
Self-employed

Labourer

Retired
Full time worker

Home Duties
Part time worker

Unemployed

H/hold size (two)
H/hold size (one)

H/hold size (three+)

No children
Have children

Widowed
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Married

Single

Men 65+
Women 65+

Women (18-29)
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aged 65+
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aged 18 -29
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Women
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Rural town / bush
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TAS
WA
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QLD
VIC

NSW/ACT

ALL CONSUMERS

NAB CONSUMER ANXIETY INDEX: ALL GROUPS NAB CONSUMER ANXIETY: ALL GROUPS (CHANGE)

LEVEL OF CONCERN ABOUT ECONOMIC SITUATION
(100 = extremely concerned)



 

 COST OF LIVING PERCEPTIONS 
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EXTENT COSTS HAVE CHANGED OVER PAST 3 MONTHS (NET)

Q2 2020 Q1 2021 Q2 2021
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ADDED MOST TO COST OF LIVING PRESSURE

Q2 2020 Q1 2021 Q2 2021



 

EXTENT COSTS HAVE CHANGED OVER THE PAST 3 MONTHS: STATE (net balance) 

ADDED MOST TO COST OF LIVING PRESSURES OVER PAST 3 MONTHS: STATE (% of total responses) 

ADDED MOST TO COST OF LIVING PRESSURES (% of total responses) 
 

 



 

HOUSEHOLD SPENDING PATTERNS & EXPECTATIONS  
 

 

 
HOUSEHOLD SPENDING PATTERNS: OVERALL (NET) 

 

 

 
 

HOUSEHOLD SPENDING PATTERNS: ESSENTIALS (NET) 
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HOUSEHOLD SPENDING PATTERNS: AUSTRALIA

Non-essentials Essentials Financial Behaviour Spending Behaviour

number of consumers spending more 
greater than number spending less

net balance

number of consumers spending less 
greater than number spending more
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HOUSEHOLD SPENDING PATTERNS - ESSENTIALS

Groceries Utilities Medical expenses Transport Children

number of consumers spending more 
greater than number spending less

net balance

number of consumers spending less 
greater than number spending more



 

 

 
HOUSEHOLD SPENDING PATTERNS: NON-ESSENTIALS (NET) 

 

HOUSEHOLD SPENDING PATTERNS: FINANCIAL (NET) 
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HOUSEHOLD SPENDING PATTERNS - NON ESSENTIALS

Travel/Holidays Eating out Entertainment Home improvements

Major household items Personal goods Charitable donations

number of consumers spending more 
greater than number spending less

net balance

number of consumers spending less 
greater than number spending more
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HOUSEHOLD SPENDING PATTERNS - FINANCIAL

Paying off debt Use of credit Savings, super, investments

number of consumers spending more 
greater than number spending less

net balance

number of consumers spending less 
greater than number spending more



 

 

EXPECTATIONS FOR MAKING MAJOR PURCHASES IN THE NEXT 12 MONTHS (NET) 

HOUSEHOLD SHOPPING, PURCHASING & OTHER BEHAVIOURS 
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EXPECTATIONS IN REGARDS TO MAKING MAJOR PURCHASES IN 
NEXT 12 MONTHS (NET)

Major h/hold item Car Property (residence)

Property (investment) Home renovation School fees

Holiday Private health ins. Other Inv. (ex property)

NET INCREASE

NET DECREASE
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37%

44%

-27%

-19%
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-11%
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18%

18%

23%

30%

35%

38%

42%

-40% -30% -20% -10% 0% 10% 20% 30% 40% 50%

Dined in at a restaurant

Visited a major shopping centre

Made online purchases out of boredom

Shopped at a new grocery store

Purchased items instore that I previously bought online

Changed my primary grocery store

Tried a new retailer

Purchased from major retailers

Bought online and picked up in store

Shopped on a new website

Tried a new product or brand

Purchased a product due to convenience

Visited stores based on social distance/safety/hygiene

Purchased product based on delivery/time/cost

Purchased sustainable/eco-friendly products/services

Purchased a product based on availability

Purchased items online that I would normally have purchased in store

Purchased online to avoid going into a store

Made purchases because of great deals

Researched brand & product choices before buying

Changed to less expensive products to save money

Supported local businesses

More conscious of buying Australian-made than overseas product

Was mindful where I spent my money

(net balance)

EXTENT YOUR HOUSEHOLD'S SHOPPING, PURCHASING & OTHER 
BEHAVIOURS HAVE CHANGED IN RELATION TO...

Q2 2021 Q1 2021

DOING LESS DOING MORE



 

 

EXTENT HOUSEHOLD SHOPPING, PURCHASING & OTHER BEHAVIOURS HAVE CHANGED 

 



 

COVID-19 VACCINATION INTENTIONS & CONCERNS  

  

WILL YOU GET THE COVID VACCINE: GENDER, AGE & STATE 

 

WILL YOU GET THE COVID VACCINE?



 

WHY HAVE YOU NOT YET BEEN (OR DON’T INTEND TO BE) VACCINATED: GENDER, AGE & STATE 

 

WHY HAVE YOU  NOT BEEN 
(OR DON'T INTEND TO BE) VACCINATED?



 

APPENDIX 1: CONSUMER STRESS: STATES 

 

CONSUMER STRESS: NSW/ACT CONSUMER STRESS: NSW/ACT (Q2 2021)

CONSUMER STRESS: VIC CONSUMER STRESS: VIC (Q2 2021) 

CONSUMER STRESS: QLD CONSUMER STRESS: QLD (Q2 2021)



 

 

CONSUMER STRESS: WA CONSUMER STRESS: WA (Q2 2021)

CONSUMER STRESS: SA/NT CONSUMER STRESS: SA/NT (Q2 2021)

CONSUMER STRESS: TAS CONSUMER STRESS: TAS (Q2 2021)



 

APPENDIX 2: CHANGES IN SPENDING PATTERNS: STATES 

NSW/ACT: CHANGES IN SPENDING PATTERNS
(net balance)

VIC: CHANGES IN SPENDING PATTERNS
(net balance)

QLD: CHANGES IN SPENDING PATTERNS
(net balance)

WA: CHANGES IN SPENDING PATTERNS
(net balance)

SA/NT: CHANGES IN SPENDING PATTERNS
(net balance)

TAS: CHANGES IN SPENDING PATTERNS
(net balance)



 

CONTACT THE AUTHORS 


